UNITED STATES
SECURITIES AND EXCHANGE COMMISSION
WASHINGTON, D.C. 20549

FORM 8-K

CURRENT REPORT
Pursuant to Section 13 or 15(d) of the Securities Exchange Act of 1934

Date of Report (Date of earliest event reported): September 20, 2016

ICF International, Inc.

(Exact name of registrant as specified in its charter)

Delaware 001-33045 22-3661438
(State or other jurisdiction of (Commission File (I.R.S. Employer
incorporation) Number) Identification Number)
9300 Lee Highway, Fairfax, Virginia 22031
(Address of principal executive offices) (Zip Code)

Registrant’s telephone number, including area code: (703)_934-3000

Not Applicable
(Former name or former address, if changed since last report.)

Check the appropriate box below if the Form 8-K filing is intended to simultaneously satisfy the filing obligation of the registrant under any of the
following provisions:

[] Written communications pursuant to Rule 425 under the Securities Act (17 CFR 230.425)
[]1 Soliciting material pursuant to Rule 14a-12 under the Exchange Act (17 CFR 240.14a-12)
[1 Pre-commencement communications pursuant to Rule 14d-2(b) under the Exchange Act (17 CFR 240.14d-2(b))

[1 Pre-commencement communications pursuant to Rule 13e-4(c) under the Exchange Act (17 CFR 240.13e-4(c))




Item 7.01 Regulation FD Disclosure

ICF International, Inc. (the “Company”) has prepared an investor presentation with information about the Company. The Company intends to deliver the
presentation to investors, including on September 20, 2016 as part of a previously-announced Investor Day event in recognition of the Company’s tenth
anniversary as a public company. A copy of the Investor Presentation is furnished herewith as Exhibit 99.1.

The information contained in this report, including Exhibit 99.1 attached hereto, is considered to be “furnished” and shall not be deemed “filed” for purposes
of Section 18 of the Securities Exchange Act of 1934, as amended, or otherwise subject to liability under that Section. The information in this Current Report
shall not be incorporated by reference into any filing or other document pursuant to the Securities Act of 1933, as amended, except as shall be expressly set
forth by specific reference in such filing or document.

Item 9.01  Financial Statements and Exhibits

(d) The following exhibits are being furnished with this Current Report on Form 8-K:

Exhibit No. Description

99.1 ICF International, Inc. Investor Presentation, dated September 2016




SIGNATURES
Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned hereunto duly authorized.

ICF International, Inc.

Date: September 20, 2016 By: /s/ James C. Morgan
James C. Morgan
Chief Financial Officer




Exhibit 99.1

Cautionary Statement

Certain statements made by us in this presentation that are not historical facts or that relate to future
plans, events, or performances are forward-looking statements within the meaning of the federal
securities laws. Our actual results may differ materially from those expressed in any forward-looking
statements made by us. All statements made by us in this presentation are qualified in all respects by the
information disclosed in our filings with the Securities and Exchange Commission and specifically, the
risks described therein under the heading "Risk Factors”. We are under no duty to update or revise any
forward-looking statements pursuant to actual results or events, and do not intend to do so.
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2016 ICF Investor Day

Welcome

La Parkar Matidan
18w 56ih 51, New York,
NY 10019




éﬂahakar Kesavan
Chairman and Chief Executive Officer
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Agenda

Introductory Remarks

ICF Brand

Focus on Federal

Digital Marketing Communications
Commercial Energy Markets
Concluding Remarks

Break-Out Session
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2006 to 2016: Creating A Unique Growth Platform

Organic Initiatives + Acquisitions Add Expertise, Scale and Scope

ENERGY
ENVIRONMENT
EDUCATION

HEALTH
INFRASTRUCTURE
DIGITAL MARKETING

19 ACQUISITIONS

“ICF 08T e Day




Today's ICF

Revenue
By Client

U.S. FEDERAL GOV.

FY 2016 Q2 YTD

COMMERCIAL

U.S. STATE & LOCAL

INTERNATIONAL
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QOur Performance

ICF Equity Performance Since IPO

ICF
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Tomorrow’s ICF

our 3 yr_ I II ISustaining and growing our
distinctive expertise in our core
Growth

vertical markets

Strategy Providing a broader range of clients

with our functional capabilities
I Building our service offerings at the

is anchorad by the following objectives

intersections between our markets
and our functional expertise
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Colette LaForce mEI

Chief Marketing Officer ~ ™




WE ARE







WE'RE IN THE

_BUSINESS OF MAKING

POSSIBLE




Key Goals For Marketing

Strengthen
Relationships
With Existing Clients

Land
New Prospects
Globally
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2016 Investor Day Themes

Deeper Dive Into Our Business

Emerging and Future Trends In
ICF’s Key Markets

How ICF Is Positioned for
Continued Growth and

Market Share Gains
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Synergy & Expertise Within ICF g |

= _—

Programs Aworkforce of long-time industry experts
Longstanding client relationships
Long-term contract vehicles
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Key Growth Areas For ICF Going Forward

Federal Government
Digital Marketing Services

Commercial Energy Markets
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Focus On Federal Government

ICF serves almost every department
of the US Federal Government

Primarily focused on civilian agencies
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Federal Civilian Market Spend

$57.

HHS
State & USAID
DOE
EPA
HUD

$9.6B
$7.6B
$3.2B
$1.0B
$0.6B

Overall civilian budgets likely to grow 0-2%
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Key Growth Drivers In The Federal Space

Public Health, Biomedical
Research and Open Data

Climate Change and Resilience

Digital Transformation
Infrastructure
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Public Health

Children's Mental Health
Chronic Health Conditions

., Obesity & Nutrition

Suicide Prevention
—

Tribal Health
—

Women's Health

Program Evaluation

Data Collection

Advanced Analytics

Informatics and Information Technology
Environmental Toxicology

Training and Technical Assistance
Strategic Communications
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Key Federal Health Clients

Public Health
e Key Trends

W C s

a7 Al Ronsy hrma i Electronic Health Records
N SAMHSA Advanced Analytics
Biomedical Research Open Data
i _ o - Emerging Diseases
\'l ’l‘} N al Institutes of Health Genomics and Precision Medicine
Food And Drug Regulation Drug Development Challenges
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The Evolution Of Data

b
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CASE STUDY:
The New Era of Data

Challenge: Getting to the answers while the question is still important.

| Data

Fbr' )
Client
Outcomes

-
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CASE STUDY:

Applying Advanced Analytics To Public Health

Challenge: Quick and unbiased evaluation of literature
What Cancer And Noncancer Effects Are Associated With In Utero Exposure To
Environmental Chemicals?
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Document Classification and Topic Extraction Resource

1,000,000 [ 50,0009, 5,000

DOCUMENTS - REFEREMCES RELEVANT USE DOCUMENTS
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Climate Change & Resilience: A Longstanding Topic

Ehe New Jork Times

Obama on Climate
Change: The Trends
Are “Terrilying’

Flooding of Coast,~
Caused by @obal Warming,

Has .Mrcad}'

editor 00000

Septambar 3, 2016
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Climate Change & Resilience

Selected Clients

. Fams, ;—"" "«4,_; : f“‘_‘tq% g /'- )
;;ﬁ—;i&§tﬂe} : <

W *oy ...,u»‘{’ e o, 4’{; I\{'u;:“
Key Offerings Growth Drivers

Capital Planning Climate Policy
Scenario Planning Carbon Regulation
Mitigation Analysis, Target-setting International Commitments
Risk Screening And Assessment Weather Risk Mitigation
Planning And Analytics

Action Planning

sl
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Government Agencies Need Specialized Expertise

Ensuring Integrity of the Science ; -
Leading by Example

Providing Guidance

Mobilizing NGO and Private Investments
Piloting Approaches in States and Localities
Exporting Knowledge and Tools Abroad
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CASE STUDY:
US Global Change Research Program

Challenge:
Coordinate And Leverage >$2B in Federal Global Climate Change Research

—2015 SERVICES PROVIDED
Awarded 5-YEAR Coordinate Climate Research
$29.6M Contract Enhance Climate-Informed Decision Making

Assess Climate Change Impacts
Coordinate Internationally

Link Climate and Health

Make Science Accessible
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CASE STUDY:

US Global Change Research Program

Challenge:
Coordinate And Leverage >$2B in Federal Global Climate Change Research

OUTCOMES

Effective use of federal
climate research budgets

Fourth national climate
assessment

More climate resilient nation
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Rising Demand for Digital Services

Citizen demand for anytime, anywhere relevant content

Modernization of legacy systems to improve access to information and services

Engagement + Mgdgrniz_étioﬁ'_ = Digital-Transformation




Government Is Rising To Meet Customer Expectations

66

‘ ‘ We're trying 1o shift the whole culture of the way we buy, build
and deliver technology.

The imperative for the federal government to provide Lisas Schiossor, Daputy Fedoral CHD (OME)

effective digital service is clear. The public expects a ‘ ‘

responsive, fransparent and efficient government that

mirrors their expenence with private sector entities.

Durese Twmes Roth, Admentsiralon, US Geneml Services Adminsioation

66 66

Based on our ongoing extensive interactions with agencies and
vendors, Gartner estimates that by 2020, about 15% of federal IT
spend will align to big bang IT projects, 65% to world of projects,
and 20% to the federal IT digiflip.

66
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Government Must Continue To Respond To Today’s Headlines

e N = L
US surgeon general sends warning
letter to all doctors on opioid epidemic
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CDC Prescription Drug Abuse Oulreach Campaign

$4 SM B i e Ehicagal ribune

] -
B R CDC: Sepsis is a medical emergency, causes
more deaths than heart attacks
= - Ariemar karkdin
Comniracl win
Contract wir CDC Anlibictic Resistance and Sepsis Public Information Campaigns
COC Think Travel Campaign 55 5M
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CASE STUDY
Smokefree.gov

Challenge: Build a mobile health resource to help people quit smoking.

Services:

Qutcome:

People who participated in the program were
twice as likely to quit smoking.
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CASE STUDY
Militarychildcare.com

Challenge: Provide military families with easier access to quality, local childcare.

Services

Managed and upgraded architecture of site
Modernized mobile inspection system
Simplified subsidy calculators e e

Qutcome
Updating inspector criteria has
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Executive Vice President




A Dynamic, Rapidly Changing Landscape

Marketing
Services is a

$51B

industry in US

with Digital at $14B of that and rising”
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A Focus On Digital

N OW Digital Advertising 9%
Digital Video 17%
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Market Growth: Digital Experiences, Content and Data

Rank Area % Clients Increasing Investments
2015 2016
1 NIA__ 76%

2 Digital Products { e.g., non-marketing related
platforms, applications, tools, and services) 65% T1%

3 (tie) Customer Insights & Analytics 62% 68%
3 (i) NA__eew
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Enhancing Marketing
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10101010184010101010101010101010101010101010101010101010104
10101010101010101010101010101010101010101010101010101010101
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10101010101010101010101010101010101010101010101010101010104
1010101 01010101010101010101 010101 010101010109101010101010104
101010101 01010101 0101010101010101 0101 0101010101010101010101
10101010101010101010101010101010101010101010101010101010101
10101010101010101010101010101010101010101010101010101010101 are buried by data: Struggling to find meaning

MARKETERS
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15 AWARDS THIS YEAR AND COUNTING!
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= MAKES US STRONG

L
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IN THE CUSTOMER
=== FEXPERIENCE SPACE

Stratany
Cangn
Implereniaton

[ata Optemasabon ard Maasrement
N S

ot Service

)

Corporate Stralegy and Veson

MARKET PRESENCE
Flarorn e
Mumbas of empioyees
Claprd bana
(G Rpiar REBCTON
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OUR INTEGRATED DELIVERY
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What Makes Us Special

Il Purpose built

BN |P: continue to evolve and invest Tally™ and AnthrolyticsS"

== Unigue agency positioning around “empathy”

== Premier level partnership status with Adcbe

“~ Global technology partnerships

~ Independence from large agency holding companies and their constraints
~ Integration with ICF

TS T et Cary










CASE STUDY
Belize

Challenge: Increase tourism and awareness of the country of Belize

GROW TH TOPE 30% N
_ | B Tourism from U.S. represented
over 95% of YOY growth.

Increased growth ﬁ
3x with half the budget.

Belize growth is now out-pacing
Tiena the Caribbean and has led to
airline route EXDQI"ISiOI"IS,

YOY Growih

7‘I'E" 008 KT Weowater Dy




CASE STUDY

Belize Scores A Perfect 10

Challenge: Increase tourism and awareness of the country of Belize bt@_

#

; Simone Biles © o

@Simone_Biles

rgsamm home, you batta belize we're coming
4]

belfe

e wer hor 1o be

e Tt By 0 oo
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Senior Vice President = ™




It used to be that an off studio photo shoot could never be:

Edited’flkrmd | Refocused | Directed

i0 or shop that can deliver content:
its glienty the media, and the world...

From a st
In real tim




Digital Transformation — Asset Management & Delivery

e

Phodo & Video Shoots

Adobe
EXPERIENCE
MANAGER
AEM/DAM

Channel Delivary

TS T et Cary




Digital Transformation — Asset Management & Delivery

Phodo & Video Shoots Chaneed Delivery

Procuct Phadography

Camagn Promography

k - Adobe
] EXPERIENCE
MANAGER »
Vit AEM/DAM
reseey
P|— > >
seeeas

"c' TS e ey L]




Digital Transformation — Asset Management & Delivery

Big Impact

For
ICF Olson

Procuct Phadography
ﬁ
Camgaegn Protogragiy’

@_.. Adobe
EXPERIENCE

MANAGER
e AEM/DAM
Bl
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Digital Transformation — Asset Management & Delivery

5. .f

Campagn Protograpty
— . Adobe
EXPERIENCE
Viedess

Market
Opportunity

MANAGER
AEM/DAM
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CASE STUDY:
Pizza Chain

Challenge: Create a cohesive digital outreach plan that works for 370 locations.

- Man

Digital AOR CRM & Loyalty AOR _ Creative Soctal Media

3 FomEligital
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ICF Olson Going Forward

romote ICF Olson’s mtegratad offenngs
age Tally™ Platform
stablis} slmteglc partnerships
In]ectlon of talent
Continue to leverage ICF's distinctive expertise

,IEF T8 T sty Dary 2]




Synergy With Other ICF Businesses

- Customer engag

Airport user experience
Toolkit of consumer-grade solutions
Stakeholder and community engagement

Multichannel communications and outreach
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Energy Market Drivers

Disruptive Technology
Data Analytics
Connected & Engaged Customers
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Market Undergoing Dramatic Change




ICF’s Service to Utilities and Other Market Participants

AWARD-WINNING CUSTOMER ENGAGEMENT

FUEL
MARKETS
POWER

MARKETS CUSTOMER
ENGAGEMENT

ANALYTICS

ENERGY DISTRIBUTED e
EFFICIENCY ENERGY _
IMPLEMENTATION RESOURCES MODERNIZATION

LEADING EDGE ANALYTICS
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ICF Advantages

ADVISORY IMPLEMENTATION

ENERGY
MARKETS

Deep bench of expert professionals Innovation in program design
Recognized intellectual property (e.g., Nationwide portfolio of programs

IPM ® - Integrated Planning Model) Reputation for reliable delivery

Reputation for unbiased analytics and Deep expertise in customer
advice segmentation and marketing

END-TO-END CAPABILITIES THAT COVER THE ADVICE-TO-IMPLEMENTATION SPECTRUM
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CASE STUDY:
Pacific Gas & Electric (PG&E)

Challenge: Help PG&E Position for the Future
Analysis Of The Value Of Distributed Energy Resources

How:
Examined DER capability for every circuit
in the system

Outcome:
Calculated locational benefits of DER to refine

general rate case and validate grid
investment strategy

Mt NS K1Y 0N N e Mo M2 NI MM
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Energy Efficiency Implementation

Wi, @ @ XeelErergy Combic.

LB G amem
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New Mexico
CAS COMPMPANY

I ==.

nationalgrid &3,
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Energy Efficiency Implementation

EE IMPLEMENTATION ACROSS NORTH AMERICA
— Growth

@ = ‘. Drivers

150-  40- 15 T e

Enw‘gy’ Efficiency Utilities Served
ograms

Expansion of Existing Programs

a
Portfallos
New Integrated DER Programs

INDUSTRY LEADING PLANNING AND POLICY DEVELOPMENT

30 27 40

Energy Markel Testimonies
Efficlency Study Clients
Program Design
Cllents

2l
nr-
-

TS e Oy




CASE STUDY:
BGE SmartEnergy Savers Program

Challenge: Engage BGE customers to reduce demand

Increase awareness and keep energy clean, green and reliable via BGE
SmartEnergy Savers program

How: Qutcome:

lmplﬁmﬁnted an omni-channel agproachhto Over 1 Million Program Participanis
reach all customer segments and meet their = y ,
communication preferences 4 Million Website Visits

. : ) Helped BGE save 22.6 Billion kWh
Maotivated the right customers to act at the right

time through personalized targeted messaging #1in the COuntﬁéAmong Brands with
Highest Energy Efficiency/Conservation
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éll;iahakar Kesavan
Chairman and Chief Executive Officer
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Making
Big Things

Possible

Achievement: Helping SoCalGas respond to the Aliso Canyon gas leak

PHASE 1

ALISO CANYON

ICF Stands Up
Call Center
Harsdle cusiomer calls
and inguiries

Limtening Command Center
Help SCG tedl thair story

PHASE 2

EMERGEMCY COMSERVATION CAMPAIGH

L)

Integrated
Marketing Campaign
i had full Sonssnistion
campaign in G wesks

BT sads pald madis, PR,
wibdibe, and social media

PHASE 3

CONTINUED EMNGAGENENT

ED

Additional
Media
Campaigns

B
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I c F is positioned to outperform projected federal government spending

Olson is an accelerator for the business

has a fast growing commercial energy business
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Thank You
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